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The  figures  in  the  margin  indicate  full  marks 
L'-'  for  the  questions •'!  ■  '*•  ’ 

1.  :  1x8=8 

Answer  as  directed  :  • 

(a)  Wf  i 

Mention  one  of  the  branches  of 

marketing  management. 

(b)  ^  W5  41>f  *IT«foj 

1„ 

Mention  one  difference  between  macro¬ 
marketing  and  micromarketing. 

P15 — 7000/381  ' '  (  Turn  'Over  ) 


(c)  WFR'f 


I  2  ) 

<p  I 

'  (^rPrt^^w) 

Marketing  begins  and  ends  with  the 

(Fill  in  the  blank) 

(d)  ‘4*rM4*«I*  *PP  W  «Wf  ^  <W#J 

1Sr*fT  I 

Write  one  of  the  differences  between 
‘marketing’  and. ‘selling’. 


(e)  3]^F  ’3J4T  Wnfk 

TOi  Rwhih  ? 

‘  •  ■  f*  y  .  .  ’• 

What  type  of  relationship  exists  between 
a  customer  and  a  retailer? 

(i)  SF5FF  ' 

Direct 

(ti) 

.  Indirect 

(iii)  'Q*PR  C<PlC»ilcol  5RJT 
None  of  the  above 

O^cSt  ^iR%f%'sgr) 
(Choose  the  correct  one) 


P15— 7000/381 


( Continued  ) 


(  3  ) 


i  '(f)  W  <M1  I 

State  one  of  the  disadvantages  of  market 
segmentation. 


(g)  Tljf^  ^R|rf>T  WvSl^M.  i 

(ji&i  CTl^jl^n) 

Registration  of  Trade  Mark  is 
compulsory. 

l  !  •  >  •' (Write  True  or  False) 

f  .  .  ■,  : 

(h)  7R555JT  I 

...  (•’To!  C*T  1®Pd) 

All  publicity  is  advertising. 

(Write  True  or  False) 

r  •  <  -  . .  ‘  .  •  •  ’  •  .'<  /  J 


...  . T;_ 

2.  ^  cfem  1§ntT  : 


:  :n-  •  ..  '  ; 

4x4=16 


Write  short  notes  on  : 

(a)  <t,8?H<Met  ’tte'f 

Marketing  environment 

*  •  i  v:  » 

(b)  ftTR  fbm  sifter  ?’ 

4  P’s  of  marketing  mix 


(c)  ‘ 


Importance  of  branding 

-  _>(f  ■  ■  -(  ..u:  • 


(d) 


Warehouse 


PI 5— 7000/381 


(  Turn  Over) 


(  4  ) 


3.  (a)  ^rw<m  ^  '3I1MIHI  Wl  5+6=11 

Discuss  >  the  nature  and  scope  of 
marketing. 

'W iffT/Or  " 

(b)  <5'8jH<pqcR  W 

C?^SRT  I  11 

Distinguish;  between  the  traditional  and 
modem  concepts  of  marketing. 

4.  (a)  SI*<m  -sfiCT  1%  ?  ftWTS  %R  ^<>pf 

^imwi  ;it--  '  iJ  '  4+7=11 

What  do  you  mean  by  consumers’ 
behaviour?  Explain  its  significance  in 
marketing. 

W/  Or 

(b)  W4  *rf'&5<RcR  <RT  I  11 

Discuss  the  bases  for  market 
segmentation. 

5.  (a)  ^STFfSRR  "SflCT  ft5  f^T?  C^S 

4*1^1  ?RT  I  4+7=  1 1 

What  is  meant  by  packaging?  Describe 
in  brief  the  important  functions  in 
packaging  products. 


P15— 7000/381 


(  Continued  ) 


(  5  ) 


/  Or 

(b)  21414  R<M"I  1%  ?  v^T&T  •1^ST  if'll  R<p|"K 

"fflvs  «iB>'o  444  RR>S  *pfRPI43.  ’«mcGnn?-Hi  4>4T  I 

4+7=11 

What  do  you  mean  by  product 
development?  Discuss  the  various  stages 
involved  in  the  development  of  a  new 
product. 

6.  (a)  sm4  qmrcfcr  ^iwiwi  i  spim 

ftfwi  ’i'shtewR  4im  4*41  i  4+7=1 1 

Discuss  the  concept  of  sales  promotion. 
Explain  the  various  methods  of  sales 
promotion. 

wr/  Or 

(b)  444  R^l  I  <y4i4  44  fafaf  "^414  ■f^’^fcFT5 

STaRf  C<M14  ?  4>4T  I  4+7=11 

Define  price.  How  does  pricing  of  a 
product  influence  its  marketing? 
Discuss. 


7.  (a)  Wifel 

<71314  ^  <$144  9m  I  12 

Write  a  comparative  note  on  the  services 
rendered  by  the  retailers  and  the 
wholesalers  to  the  producers. 


P15— 7000/381 


(  Turn  Over  ) 


WW/  Or 


(b)  'm 

’SIR5  ^pgftqPT^  'tuwm  ^T I  4+(4+4)=12 

Discuss  the  methods  of  inventory  control 
mentioning1  their  merits  and  demerits. 


★  ★★ 


V* 


Pl5— 47000/381 
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